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For Mauricio Clavero Kozlowski,

design is about more than just aesthetics.
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auricio Clavera Koziowski's Iife has

baan a journay af aesthetics. In

April of 2010, ha bacame the artistic

director of the Haviland Group, which is
of Haviiand, G

Rayale de
Champagne and the lconic Daum, famaus 4"4—'
for its Art Nouveau creations. To these
thwee historically unigue French brands,
Mauricio has ght bold pactiva to the
brands” identities by using their archives as e ®

ingpiration.
Barn in 1672 in Santiago, Chile, Mauricia
grew up In an environment of creativity
and sait D i For M el m
has always been a passion: “What attracts
mea fo design is the contact you have with
other peaple and the ability it gives you 1o
Huifil their needs. | love fa combine design,
and new jies, which all
bring topether savalr-faire, forming them ——
into something both magical and poetic *
After studying design in Santiago, Mauricio
maved ta Paris in 2001 Ha than worked far
a cutting-adge design firm, where ha actad —
as tha direcior of the Design Dapartmeant. In
2005, he launched his own design studio,
callaborating with several well-knawn
companies, such as 8.1 Dupont, Swarayski,
Cacharef, and Electrolux
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Iuural ing that tha

aunt 1o the design

vlosophy of these iconic brands. Fine

| such as what Crisiallere Royale de

ampagne and
ly & luxury pro it an extension of
a cartain kind of life and its philcsophical
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and delicacy, and each on
that ha uses affords his projects the best

Far every project, ha

uses a spe
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s chiet theme was nature which is |

keeping with Daum's historic origins. Daum
was masl famous lor p
sty'e of “pata da varre” (glass
anciant Egyptian method of cast

featurad natural maotifs
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